How Automation can Improve Delivery

of your Investor Experiences

What is Automation in Asset Management?

Automation can help reduce the
number of links in the chain to get
your message to market and allow

Increased productivity in marketing
you to stay ahead of the curve

that translates into sales

TIME-TO-
MARKET

DIFFERENTIATION

Market leaders find it easier to increase
sales in a crowded marketplace, where
cost and fee reductions are coupled with
demanding, educated investors in the
retail, intermediary and institutional spaces

Automation is the use of a system to
replace manual, repetitive tasks

How can Automation set you apart

Industry and client knowledge

Great user experience and easy .
access to information

Improved investor experience

— Reinforcing brand
News and insights on

market events

Responsiveness to regulatory
changes

Quality of data and reporting - /'
Reputation @
Performance -

Are you ready for Automation?

Time to market

Improved data quality
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